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1 INTRODUCTION

Welcome to the Hexagon Smart M.App® Community!

Okay, you’re ready to build The Map of the Future. What is the best way, from start 
to finish to get your Smart M.App launched?  While instructions are available in the 
product documentation to cover the technical aspects of building and deploying 
your Smart M.App, you also must consider the marketing. After all, you will be doing 
business online on the M.App Exchange. This document is intended to serve as a best 
practices guide to highlight how to get started in building your Hexagon Smart M.App, 
along with the quality marketing and supporting materials required to publish it and 
get it noticed.

Introduction

03 Welcome
04 Terminology 
05 Getting Started
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HEXAGON SMART M.APP
A Hexagon Smart M.App is a lightweight, targeted 
application that solves a unique business problem. 
Each Hexagon Smart M.App combines fresh 
geospatial content with geoprocessing workflows to 
deliver information services. Focusing on the user’s 
experience, Hexagon Smart M.Apps utilize powerful 
visualizations, ultimately providing a 360° analytical 
view of what was, what is, what can be and what will be.

M.APP PORTFOLIO
The M.App Portfolio provides a modern, cloud-based 
platform for development partners to create and 
deliver diverse geospatial applications. Through 
the M.App Portfolio, partners can design, build, and 
deploy their own Hexagon Smart M.Apps, using core 
technologies that Hexagon Geospatial customers 
know and trust.

M.APP EXCHANGE 
The M.App Exchange is the cloud-based store and 
central repository for the Hexagon Smart M.App. In 
the M.App Exchange, you will find individual Hexagon 
Smart M.Apps, supporting tools, and multiple sources 
of dynamic content and web services. Within this 
framework, individuals can experience, purchase and 
use Hexagon Smart M.Apps. Development partners 
can also securely access the platform to design, 
build, and deploy Hexagon Smart M.Apps, all in an 
intuitive environment.

M.APP TOOLS
M.App Tools are applications available on the 
M.App Exchange that support the Hexagon Smart 
M.App experience. M.App Tools include utilities and 
viewers, as well as the workroom and the structured 
environment that development partners use when 
developing their own applications.

M.APP CONTENT 
Partners need fresh, available content that can be 
easily integrated into their applications. Hexagon 
Geospatial has developed partnerships with third 
party data providers, making their content available 
within the M.App Exchange for the development and 
deployment of Hexagon Smart M.Apps. In addition, 
through the M.App Chest, users can upload and 
manage their own data holdings as well.

M.APP FOUNDATION 
M.App Foundation is the hosting platform for Hexagon 
Smart M.App, plus core geospatial web services for 
building geospatial cloud applications. Applications 
built within this environment are less structured than 
those built using the M.App Studio.

M.APP STUDIO
M.App Studio is a web-based workroom that simplifies 
app creation by providing an intuitive, interactive 
framework for designing, building, and publishing apps 
to the M.App Exchange. Applications created within 
this environment are endorsed by Hexagon Geospatial 
as Hexagon Smart M.Apps.

M.App
EXCHANGE

M.App
FOUNDATION

M.App
STUDIO
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Okay, let’s get started. The first thing you need to do is have an idea about how to add 
value with a targeted application to solve a unique business problem, also known 
as a Hexagon Smart M.App. There is a forum on the Hexagon Geospatial Developer 
Network (HGDN) that has a number of ideas if you’re brainstorming. However, you may 
already have your own idea. As you develop that idea into a tangible solution keep in 
mind that you’re going to be building it, marketing it, selling it, and running it online. 
In addition to completing the development work on your project, you also, in parallel, 
need to start working on your plan to go to market. Ideally these will be in sync and you 
will have both completed so that, as you finish the work on your game-changing app, 
you will also be able to tell the world all about it. 

The rest of the topics that follow will focus on the marketing preparations and best 
practices for them. We will take you through the items that you should be thinking 
about. There is one important item to take note of. Some of the areas covered may 
have specific requirements. This will be mostly concerning the M.App Exchange and 
marketing materials. Where this occurs they will be identified as a requirement. Also 
note that there are legal and technical requirements that must be satisfied in order to 
publish your Smart M.App. These are covered in the appropriate documentation.
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2 MESSAGING  
DOCUMENT

What Is It?

06 What Is It?
07 What To Include

Essentially a messaging document captures why your product 
is useful, why the audience needs it, and why they should buy 
it. A thorough messaging document should be the starting point 
for all marketing activities. It should capture and convey the key 
points about your Smart M.App to the target audience including: 

 » What is the product? (summary statement)

 » Who is it for?

 » What problems does it solve?

 » How does it work?

 » What makes it different from other similar products?

 » What are the key benefits that users will derive from using it?

 » What is the value proposition?

 » Why should someone consider your product? How will it help 
them? Why should they buy?

A compelling and relevant messaging document goes a long 
way by laying the groundwork for your go-to-market content, 
including any advertising, collateral, sales tools, documentation, 
support and training. Done properly, all these activities will 
leverage information already included in the messaging 
document. This will save a great deal of time when it comes to 
producing collaterals, ensure consistency in your messaging, and 
avoid messaging conflicts as you create the marketing materials 
for your new Smart M.App.
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2 MESSAGING  
DOCUMENT

What To Include
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SUMMARY

The goal here is to capture the elevator pitch. Describe the 
product and its value in as few words as possible. A variation on 
this would be to have a long and short version. This will give you 
flexibility and consistency in your messaging and will come in 
handy if you are going to promote your Smart M.App on your web 
site or through social media.

KEY TALKING POINTS

This is the short list of the key items you would want to be talking 
about when selling your product.

VALUE PROPOSITION

Why should anyone buy your solution? What pain point, that they 
are experiencing, does it provide resolution for? Why will they be 
better off?

POSITIONING STATEMENT

This should identify the product, who it is targeted to, and the 
problem you’re solving.

TOP 3-5 FEATURES

List the most important features in priority order.

4-6 BENEFITS

 List the key benefits. These are usually related to the top 
features.

TARGET AUDIENCE

Who are the ideal users for this solution? If there are multiple 
target users, you may want to structure the Features and 
benefits on a per user basis.

COMPETITIVE PRODUCTS

A short discussion about any similar products and how you 
position your solution in comparison. 

REFERENCES

If there is anyone already using or testing the product who can 
be used as a reference or as a success story, you will want to let 
everyone know about it.
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2 THE HEXAGON MINING  
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Every Hexagon Smart M.App needs a logo 
to represent the application on the M.App 
Exchange. The logo should be a reflection of 
the capabilities of that particular Hexagon 
Smart M.App.

REQUIRED

 » Logos must be designed to fit comfortably in a square space.

 » A text-inclusive version of the logo may be used within the 
interface of the Hexagon Smart M.App and for marketing 
purposes. This alternative version must be a derivative 
of the square, icon-based logo that is used within the    
M.App Exchange. 

 » Logos will be displayed at small sizes in certain areas of the 
M.App Exchange; therefore, logo clarity and integrity must 
remain intact at sizes as small as 62 x 62px.

PROHIBITED

 » Logos must not contain more than 3 colors. *Black, white and 
shades of grey do not count towards the 3 allotted colors and 
may be used additionally. 

DELIVERABLES

 » Vector file (EPS or .Ai)

 » 2 PNGs with transparent background
 115 x 115px at 72 ppi

 62 x 62px at 72 ppi
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2 THE HEXAGON MINING  
BRAND ELEMENTS

3 DESIGN ELEMENTS Images

All images should be at the highest resolution 
possible and screenshots should ideally be 
taken from HD displays (1920 x 1080). 

REQUIREMENTS

 » 1-2 Overview images to represent your Smart M.App. These 
can be stock photos that capture the spirit of the app or 
screenshots.

 » 3-5 Screenshots of your Smart M.App. These will be needed 
to highlight your Smart M.App in the M.App Exchange.

08 Logo Standards
09 Images
10 Sales Presentation
11 Application Sheet
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2 THE HEXAGON MINING  
BRAND ELEMENTS

3 DESIGN ELEMENTS Sales Presentation

08 Logo Standards
09 Images
10 Sales Presentation 
11 Application Sheet

A sales presentation is a planned overview of your solution that is 
usually given in Powerpoint (.pptx) form. The purpose of the sales 
presentation is to give an overview of the product, including its utility, 
key features, benefits, differentiators and more. This presentation 
many times includes an embedded demo video, to further entice the 
audience by showing how the product actually works. 

PRESENTATION SHOULD ANSWER THE FOLLOWING 

 » What are the business problems/challenges that are                     
being addressed?

 » What is the solution?

 » What is the app?

 » What does it do?

 » Who is the market and customer?

 » What are the key features?

 » What are the benefits?
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2 THE HEXAGON MINING  
BRAND ELEMENTS

3 DESIGN ELEMENTS Application Sheet

08 Logo Standards
09 Images
10 Sales Presentation
11 Application Sheet

Good marketing collateral will help you and your sales 
people effectively raise awareness and sell your product. An 
application sheet serves as a product overview. As with the 
sales presentation, the application sheet seeks to capture the 
reader’s attention and foster their interest in the product.  To do 
so effectively, the application sheet should attempt to convey 
concepts like process and workflow through visually appealing 
graphics. The use of high quality images and screenshots is    
also recommended.

As a rule, the application sheet should be no more than two 
pages (i.e. one page front and back) including space for the 
developer’s company and contact information. 

TEMPLATES (CHOOSE ONE)

 » Co-branded Hexagon Geospatial Application Sheet Template

 » Utilize your own Corporate Application Sheet Template

SCREENSHOTS

 » Must include 2-3 screenshots

 » All images within the final document should be a minimum of 
72 ppi for online viewing and 300 dpi for printing.

DELIVERABLE

 » Final application sheet should be in PDF format and 
optimized for web viewing
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4 ADDING TO THE 
 M.APP EXCHANGE

Introduction

12 Introduction
13 Content Inventory
14 Creating the Marketing Profile

This section assumes that you have a developer login to the M.App Exchange, 
have already created your product in the M.App Exchange, and are ready to 
create and populate the marketing profile.

In order to publish your Hexagon Smart M.App, you will need to complete the 
marketing profile, pricing, and application integration. Once published, your 
Smart M.App will be reviewed and, upon Hexagon Geospatial approval, it will 
“go live”. The steps in this section cover how to create the marketing profile.
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4 ADDING TO THE 
 M.APP EXCHANGE
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12 Introduction
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It’s a good idea to first assemble the content you will need for the 
M.App Exchange, prior to the point where you are ready to post 
it. Here is an inventory of the content needed to populate the 
Hexagon Geospatial M.App Exchange with your Hexagon Smart 
M.App content.

LOGO

You need a logo to represent your Smart M.App. You should be 
creative here. You want to design something that helps your 
app to stand out and be noticed. For more information and best 
practices refer to the section on Design Elements. The design of 
the logo should be square in its dimensions. Two logo sizes are 
needed to represent your Smart M.App in the M.App Exchange.

 » Large Product Logo - size: 115 x 115 px

 » Small Product Logo - size: 62 x 62 px

IMAGES

The following images are needed for the Smart M.App overview 
and feature sections.

Overview Image: 350 x 315 px

This image should be the primary image that you want to 
represent your product. The best way to think about this would 
be the image that you would select for the first page of a product 
collateral. It can be an image capture related to what the product 
does or a stock photo. The image should be sharp, clear, and 
pleasing to the eye. If you have high resolution images you have 
the option of cropping them or resizing them down to fit the lower 
display resolution. If you can’t get the sizing exact, then make the 
width 350 px, and make sure the aspect ration is maintained.

Screenshots (Features tab): 

If you’re using an HD display, a standard screenshot will be 1920 x 
1080. Resizing this down to 350 px width will result in a 350 x197 
px image, if you maintain the aspect ratio. This is okay to use.

Tip: Whatever screen shot size you settle on make sure you use it consistently for all feature 
screenshots. Keeping to a consistent size and using the same aspect ratio will ensure your feature 
display will be consistent when users are moving through the features in the M.App Exchange. 

MESSAGING

Once you have the graphic content prepared, the next step is to 
develop the messaging around it. This step will be expedited if 
you have already created a messaging document, as you will be 
able to extract the key messaging from the document.
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4 ADDING TO THE 
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The marketing profile is created in the developer tab of the M.App 
Exchange. On the Developer tab, click Create New Product or, if 
you have already created a profile:

 1. Click View all products and locate the new product you  
      want to work on in the Manage Your Products tab. 

 2. Click the Edit button to go to the product dashboard   
                  Create Marketing Profile section. 

 3. Click the Edit button on the right hand side. You’re ready  
      to start creating the Marketing Profile. 

 4. Enter the following information:

 LISTING INFO

 This information covers how a product is seen and   
 categorized on the M.App Exchange.

 »  Company Name: Enter your company name in this field.

 »  Product Name: Enter a descriptive name for your  
 Smart M.App.

 »  5  Word description: Referring to the messaging    
 document, extract a short description that summarizes the  
 key proposition that your Smart M.App offers. You likely   
 have more than five words, so you will have to omit words to  
      get it to fit. This is a good exercise to help you focus on   
 what is really important about your solution.

 »  Brief Overview: Enter a short description of your app. 

 NOTE: KEEP THIS SHORT OR IT WILL BE CUT OFF IN THE DISPLAY. PREVIEW YOUR      

 WORK TO BE SURE IT DISPLAYS SATISFACTORILY.

 »  Link to product website: Enter the URL that contains   
 further information about your Smart M.App. This could be  
 a link to your web site that has additional information about  
 your solution, or a link to your home page.

 »  Starting Price: This is where you will deploy your pricing  
 strategy. 

 »  Language: Select from the available languages.

 »  Legal: There are a few things to think about before posting  
 your app on the M.App Exchange. Be aware of the privacy  
 laws that are in effect in the locations where you will be   
 doing business. You should seek the advice of an attorney  
 on this if you need guidance. You will enter the URLs on   
 the M.App Exchange indicating where your Privacy Policy  
 and your Terms and Conditions for Electronic Purchase can  
 be found. 

 Enter the following URLs:
 Privacy Policy: A link to where your privacy terms can be found on your web site
 Terms and Conditions: A link to your Terms and Conditions for M.App Exchange business

 »  Logos: Drag and drop the small (62 x 62 px)  and large  

 (115 x 115 px) logos here

 »  Categorization: Select a M.App Portfolio category,   
     described in the Terminology section, for your Smart M.App:

   Hexagon Smart M.App 
  M.App Tools 
  M.App Content

Save and Preview your work. Continue making adjustments until 
you are satisfied with the content.
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PROFILE

Profile information is on the Overview tab.

Enter the following profile information:

 » Splash Title: This is the splash title that will scroll across 
the Marketplace home page, so choose something that is 
attention-getting for the splash title.

 » Splash Description: This is also displayed as your Smart 
M.App scrolls across the screen. You want the description to 
be short such that it is easily read.

 » Overview Image: Choose (or click and drag) the overview 
image you have prepared.

 » Embedded Video URL: If you have a demo video for your 
Smart M.App, enter the URL here. You have the option of 
presenting an overview of the application, a brief demo or a 
more comprehensive step by step walk through. Ideally you 
want to keep this as short as possible, and no more than  3 
minutes maximum.

 » Documentation Link: If online documentation is available 
enter the URL here.

 » Screenshots (optional for this section)

 1. Upload a screenshot.

 2. Add a caption.

NOTE: SCREENSHOTS CAN ALTERNATIVELY BE ADDED TO THE FEATURE TAB

 » Add Benefits for your Smart M.App.

 » Remember to click Save after any updates and when done.

CREATE NEW FEATURE

Use this area to highlight the key aspects of your Smart M.App.

Feature Information

 » Title: Give your feature a title.

 » Slogan (optional)

 » Description: Enter a brief description of the feature.

 » Position: Select the position for this feature.
NOTE: SELECTING “HIDE ON OVERVIEW TAB” PREVENTS THE FEATURE FROM SHOWING 
ALONG WITH YOUR BENEFITS ON THE OVERVIEW TAB. IF YOU WANT TO KEEP YOUR 
BENEFITS AND YOUR FEATURES SEPARATE, CHECK THE BOX.

Feature Characteristics

 » Image or Screenshot: Drag and drop (or choose file) for your 
screenshot. If you have prepared them previously and they are 
consistent with your messaging document, these steps should 
go quickly.

 » Characteristic: Select the position (sequence) you want the 
characteristic to display in.

 » Decide whether you want the text to appear above or below 
the screenshot. If you’re not sure, use preview to see both 
options and decide what works best. 

 » Enter a title for the characteristic.

 » Optionally enter a highlight description and select whether it 
should be displayed with a checkmark next to it.

 » Continue adding highlights or more characteristics for this 
feature until satisfied.

Continue adding features until you are done by clicking Save and 
Add Another. When finished, Save and Preview your work and 
check that it is satisfactory.
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eTraining is about making training material easily and readily 
available. Accessible 24 hours per day, 7 days per week, eTraining 
is created and posted online to provide users with focused and 
informative product education. These modules allow the user 
to quickly find answers to their questions and get back to their 
productive workflows. 

Creation of an eTraining module for your Smart M.App is optional, 
but very strongly encouraged, as it is the easiest way for users to 
quickly get started and be productive using your Smart M.App.

To support our earliest adopters who create Smart M.Apps 
prior to the HxGN Live 2016 conference, we will create eTraining 
modules from materials you provide to us in English. 

If your user interface and script are not in English, we will not be 
able to narrate the video or time stamp the script. If you would 
like to provide an eTraining module for your Smart M.App, you will 
need to create the narrated eTraining video and time-stamped 
script. We will review your video to ensure it meets the guidelines 
discussed below, and host your eTraining module on our Smart 
M.Apps eTraining page.

Employ the following requirements when you provide training 
materials to be produced into eTraining modules. We will create 
a final training video with narration and a time-stamped script 
from your English materials in approximately four weeks. For an 
example of a completed Smart M.App eTraining video, see Quickly 
Process UAS Data with GeoApp.UAS. 

To keep your audience’s attention, make sure the final eTraining 
video is no longer than 15 minutes. If your workflow requires more 
than 15 minutes of video to describe, find logical breaking points 
and create two or more videos that can be watched in series.

DELIVERABLES

 » PowerPoint Slide (.pptx) file

 » Recorded video demo workflow as an .MP4 file

 » Draft script as a Microsoft Word (.docx) file

SCRIPT OUTLINE

A script is a document that describes the action in your eTraining 
video. Create a draft script for your module in a Word document 
and be sure to include:

 » A brief introduction that describes what the video is about.

 » Theory that will be covered in PowerPoint slides (optional).

 » Step-by-step description of the video workflow.

You might find it helpful to create the script outline before you 
record the video. Make sure the steps in the outline follow those 
in the recorded video. We will use the outline to create a time 
stamped, verbatim script and then use that script to narrate the 
video. See the Quickly Process UAS Data with GeoApp.UAS time-
stamped script as an example.

Use the Microsoft Word comments function to note any specific 
phrases or terms that must be included, or must not be altered, 
when we create the final script. We will ask you to review the final 
script before we narrate the video.
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POWERPOINT SLIDES

Create a PowerPoint title slide, and any additional slides needed 
to introduce functionality or present theory related to the video 
demo. Use a template that applies your company’s branding. 

Refer to the Things to Know Before Using ImageStation eTraining 
module for an example of when PowerPoint slides are helpful in 
creating a video for eTraining.

MONITOR AND RECORDING SOFTWARE 

 » High definition monitor capable of supporting 1920 x 1080 
resolution

 » Screen recording software (Suggested: TechSmith Camtasia 
Studio 8 or later)

MONITOR AND DESKTOP SETUP

While recording, make sure your desktop does not have any files, 
icons, personal photos, or other clutter visible. Use the following 
set up when you record the video. 

 » Set your desktop color to black.

 » Hide all desktop icons.

 » Turn off all notification pop-ups, alerts, and so forth so they  
are not visible in the workflow recording.

 » Set the Screen Theme to a default color scheme.

 » Maximize your app on the screen.

 » Hide the Windows Taskbar. If you need the taskbar to   
switch back and forth between programs, set the Taskbar   
to auto-hide.

BEFORE YOU RECORD YOUR WORKFLOW

 » Ensure ALL of the monitor and desktop setup standards are in 
place before recording your workflow.

 » Perform a dry run of the workflow prior to recording. This can 
save you time when you create the recording by finding trouble 
points before you begin recording. 

Hexagon Geospatial will record narration for the final video.

WHILE RECORDING YOUR DEMO WORKFLOW

Remember, the purpose of the video is to show others how to use 
your Smart M.App. 

 » Use slow, consistent movements when moving from one area 
of the screen to another so that mouse motions are smooth 
and easy on the eye. 

 » Pause a few seconds between steps to allow time for the 
narrator to describe what is happening. We will clip out any 
“dead time” from the final video so the workflow will appear 
smooth.

SAVING FILES

Once you have recorded your workflow and are satisfied with the 
outcome, save your files. If you chose to record the demo in a 
series of small recordings (recommended), name and save each 
file with a number in the name to clarify the order in which they 
were recorded. For example:

1_RASTERATTRIBUTES.MP4

2_RASTERATTRIBUTES.MP4

3_RASTERATTRIBUTES.MP4

page 17



HEXAGON GEOSPATIAL  |  HEXAGON SMART M.APP GETTING STARTED  |  MARCH 2016

5 ETRAINING & 
DOCUMENTATION

Documentation

16 eTraining
18 Documentation
20 Communications Plan

Like eTraining, Hexagon Geospatial and 
Hexagon Smart M.App documentation is 
accessible 24 hours a day, 7 days a week, 
online through the Documentation Portal. We 
anticipate that within the next six months, 
you will be able to create your Smart M.App 
documentation directly in the Documentation 
Portal. Until then, create it in any editor 
capable of saving in PDF format.

DELIVERABLES

 » PDF file that describes how to use your Smart M.App

 » PDF or .DOCX file containing a list of search terms that would 
allow a user to find your documentation on the Documentation 
Portal: for example, the title of your Smart M.App, keywords 
relating to the business problem your Smart M.App solves, 
such as “property change”

SUBMIT ETRAINING AND DOCUMENTATION DELIVERABLES

It is easy to send us the deliverables for eTraining and documentation, 
described above, by using File Catalyst file transfer. 

1. Connect to filetransfer.intergraph.com and use Public 
Access, Standard order type to upload your files.  

2. In the Recipient Email field, enter SmartMAppFiles@
hexagongeospatial.com. You will receive an email with a 
job number reference. 

3. If you selected Yes for “Notify when download occurs?”, 
you will also receive an email when we have downloaded 
your files.
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WRITING GUIDELINES

Follow these guidelines to make your documentation engaging 
and helpful to your customers:

 » Above all, keep it simple and short.

 » Avoid specialized or technical terms (jargon) that only a select 
group of people understand. 

EX: TOAST 

BETTER: POP-UP WINDOW

 » Use active verbs. 
EX: THESE CAN BE COPIED AND USED AS SERVICE ENDPOINTS. 

BETTER: YOU CAN COPY THESE AND USE THEM AS SERVICE ENDPOINTS.

 » Eliminate phrases that don’t add to the meaning of the 
sentence. 
EX: NEEDLESS TO SAY, DUE TO THE FACT, IN ORDER TO

 » Avoid redundant wording. 
EX: END RESULT 

BETTER: RESULTUse bullets to present related information. 
EX: 
•   Zoom in and out of the image using the middle mouse 
     wheel. 
•  Click and hold the left mouse button to pan the image. 
•  Click outside the pop-up window to exit.

 » Be consistent with terms.  It helps to capture these as you 
use them and then refer to the list while writing.

 » Spell out acronyms when you use them the first time.

 » Put tasks into numbered steps and make sure you present 
only one action in each step. In the same step, include the 
results of the step, if applicable.  Use numbered steps only if 
the tasks must be completed in order; otherwise use bullets. 
EX:  
1. CLICK THE CHECKBOX AND THE PROGRESS MESSAGE OPENS. 

2. SELECT THE CONTENT TYPE AND VIEW THE CHANGES.

 » Put references that apply to the entire topic at the beginning 
of the topic, not the end.

 » Avoid etc. (use “and so forth”), e.g. (use “for example”)  and i.e. 
(use “that is”).

 » Use your product name consistently; never shorten.

 » Use real-life examples. 

 » Use screen shots sparingly.  Remember that your user is 
looking at the interface. Screen shots add to the length of a 
document without always adding value. 

 » Use tables to present complicated information.  Tables give 
your user quick and easy access to information that otherwise 
might be buried in long paragraphs.

 » Use general names in examples instead of explicit names. 
Ex: https:\\nor-hxg-demo\demo                                                          
Better: https:\\<server_name>\<instance_name>  

For all other questions about styles and standards, refer to the 
Chicago Manual of Style.
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20 Communications Plan

Your customers are on social media: the average person 
maintains more than seven social media channels on their smart 
phone. Therefore, we encourage you to create a Communications 
Plan that guides you in promoting your Hexagon Smart M.App 
across blogs and social media in addition to more conventional 
methods.

PLANNING

 » What methods will you use (email, LinkedIn, Twitter, etc.)?

 » Who is the target of the communication?

 » Date(s) that the communication will take place and a brief 
synopsis of the theme of the communication (to be developed 
later).

SOCIAL MEDIA

Where appropriate, please tag or reference Hexagon Geospatial 
through our own social media pages on:

 » Facebook

 » Twitter

 » LinkedIn

 » Google+ 

 » YouTube

Referencing Hexagon Geospatial will have the added benefit of 
compounding interest, as we will be promoting Smart M.Apps 
through our channels.

BLOG

We’d also like to promote you, your company, and your Hexagon 
Smart M.App(s) on our Sensing Change Blog. Please contact Jay 
Pongonis for more information. We would encourage you to write 
a short blog about your new Smart M.App to spread the word on 
what it does and the benefits to the community. 

PRODUCT ANNOUNCEMENT

When you first release your Smart M.App, consider issuing a 
formal press release that you can post on your web site. This will 
serve to inform everyone about your new Smart M.App – what 
it does, what the value is and who should be interested in using 
it. Once you post your press release, you can email about it, blog 
about it, and use social media to raise awareness for your new 
Smart M.App. The press release should include links to your 
video, application sheet and any other product related links, as 
well as the M.App Exchange where it can be purchased. 

page 20


